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❄️

💧

🗻

👀

🔊

Where do you think it 
is?

❄️

🗻

🗻





🔊Sound up and 
headphones on to peek 
into the unknown.

Where do you think we 
are headed?

#evian #LiveYoung 
#ASMR

🔊Sound up and headphones on 
to peek into the unknown.

Where do you think we are headed?

#LiveYoung #evian #ASMR
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❄️

🗻

❄️

🗻





Looks like our source holds 
more than mountain-made 
minerals... evian is about 
to reveal a hidden 
world.🗻

POLL: Where do you 
imagine evian's source is?

A. An ice cave
B. The ocean
C. Alpine glacial rocks

#evian #LiveYoung

Looks like our source holds more than mountain-made 
minerals... evian is about to reveal a hidden world.🗻

Where do you imagine evian water is sourced?  Take a 
guess below.

#evian #LiveYoung



42

A whole new world 
is MUCH closer than you 
think – on xx/xx, we reveal 
what's been hiding in plain 
sight🗻

POLL: Did you see them? 👀

A. Yes!
B. No...

#evian #LiveYoung #Hiding

A whole new world is MUCH closer than you 
think.

On xx/xx, the mountain reveals its secret.🗻

Any guesses on what we will find? Watch it 
again for a little hint...

#evian #LiveYoung #Hiding
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It’s time to play❄️

On xx/xx, evian reveals the 
Mountain of Youth💧

Are you coming?

#LiveYoung #evian
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Tap to find The 
Mountain of Youth

The Mountain of Youth



Warming up for 
Wimbledon.















https://drive.google.com/drive/folders/1MsNUzhgp3gImP5q9-wUQwRG5zie0Q8WW
https://drive.google.com/drive/folders/1MsNUzhgp3gImP5q9-wUQwRG5zie0Q8WW
https://drive.google.com/drive/folders/1MsNUzhgp3gImP5q9-wUQwRG5zie0Q8WW


messaging 
hierarchy.





new

https://danone-my.sharepoint.com/:x:/p/gillian_pryor/EWHCt9hAHV1LtvGHhex0CsEB1vo4QoxjMiUfq0N3H1kXRw?e=cdfmuI


new



https://danone-my.sharepoint.com/:p:/p/gillian_pryor/EXPmeUiKvGpNuMMreR1mUO8BCuQ4qV5kXRily7f6x1PFQg?e=zdtuId




Excitement at being on set and immersing themselves into the MOY experience on set





https://author-p72053-e643882.adobeaemcloud.com/assets.html/content/dam/waters/global/evian/moutain-of-youth-2024


https://author-p72053-e643882.adobeaemcloud.com/assets.html/content/dam/waters/global/evian/moutain-of-youth-2024
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INSPIRATION MATERIALS

SENSORIAL



INSPIRATION MATERIALS

SENSORIAL
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SENSORIAL
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MATERIALS



INSPIRATION
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SENSORIAL
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https://danone.sharepoint.com/:p:/r/sites/FR-GlobalMediaTeam/Shared%20Documents/15-%20PR%20%26%20CULTURE/02-%20CAPABILITIES/INFLUENCER%20GUIDELINES/Guidelines/Influencer%20guidelines%20-%20Final%20version.pptx?d=wea663d076caf4a9f8e0db0d8f8be4497&csf=1&web=1&e=K4cjrM
















https://www.instagram.com/p/C2XYAK-oyuH/?hl=en


✓

✓

✓



https://www.instagram.com/p/C1nOSJcvyJG/


✓

✓

✓



https://www.instagram.com/p/C3k6iHjN3MZ/


✓

✓

✓







Social

IMANE ARROUCHI imane.arrouchi@danone.com

Earned Media 

GILLIAN PRYOR gillian.pryor@danone.com

Clubhouse
PAULA RODRIGUEZ-VARGAS paula.rodriguez-vargas@danone.com

mailto:imane.arrouchi@danone.com
mailto:gillian.pryor@danone.com
mailto:paula.rodriguez-vargas@danone.com
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