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“Live young” remains our north star,
the key message that the brand conveys

AQ

evian

Live young

“Mountain of Youth” becomes the creative
canvas to deliver that message



1 2 3 4

Brand Creative Campaign Campaign
promise platform idea execution
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phasing
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‘Teaser

Objective :
Prepare the
ground

Phase 1- Reveal

Objecftive : install the new

I e L) Phase 2 — establish & enhance

Objective : insist on particular RTBs and expand the
territory to partnerships

CO nvert (start right after the Reveal and continue all along the year)

Objective : convert to purchase by communicating on product superiority



Objective :
Prepare the
ground

'Phase 1- Reveal
Objecitive : install the new

I e L) Phase 2 - establish & enhance

Objective : insist on particular RTBs and expand the
territory to partnerships

CO nvert (start right after the Reveal and continue all along the year)

Objective : convert to purchase by communicating on product superiority



¥ Sound up and
headphones on to peek
into the unknown.

Where do you think we are
headed?

#evian #LiveYoung #ASMR

MESSAGE 1 “Discover a long hidden world”

MESSAGE 2 “Did you spot the secret of the mountain?”

MESSAGE 3 “evian welcomes you to the Mountain of Youth”.

O Social

Message 1

e e
Where do you think it
is?
Digita qualcosa...
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We're on a journey of
discovery and curiosity.
Canyou see the secretin
the snow? 3%

POLL: What's hiding in the
mountains? &

A Snow
B. Rocks
C. Youth

#evian #LiveYoung #Hiding

Message 2

All along, evian's source
held the key. Mountain-
made minerals sourced
from the alps are about to
reveal a hidden world. &

POLL: Where do you
imagine evian's source is?
A. Anice cave

B. Icicles

C. Inside glacial rocks

#evian #LiveYoung

PDEOOX

A whole new universe

is MUCH closer than you
think — on xx/xx, we reveal
what's been hiding in plain
sight &

POLL: Did you see

them?
A. Yes!
B. No...

#evian #LiveYoung #Hiding

Message 3
é;;!»,e: 2 /,:/

It's time to play %

On xx/xx, evian reveals the
Mountain of Youth @

Are you coming?

#LiveYoung #evian



‘Teaser

Objective :
Prepare the

ground
Phase 1-Reveal |

Objecftive : install the new

I e L) Phase 2 - establish & enhance

Objective : insist on particular RTBs and expand the
territory to partnerships

CO nvert (start right after the Reveal and continue all along the year)

Objective : convert to purchase by communicating on product superiority



Teaser Phase 1- Reveal Phase 2 — establish & enhance

Message to convey

Assets to use on:

Versionwithbaby ~ QF  Version with no baby Versionwithbaby QI  Version with no baby

Formats delivered: NB : Recommendation is to launch the 30s before the 15s
NB 2: DOOH guidelines with footages from the video to come

Useful information ", 57,
:308 and 15s




Teaser Phase 1- Reveal Phase 2 — establish & enhance

Message to convey

Assets to use on:

WELCOME TO WELCOME TO

WELCOME TO

e — t"”’%'ﬁ |
g : :

Formats delivered:

Useful information HD visuals NB : Recommendation is to use a mix of at least 2KVs for the launch

Horizontal and vertical formats




Welcoming to the Mountain of Youth by focusing on menta
product benefit

E Social

“Rejuvenate your

, physical and

‘Rejuvenate your mind” —  body” “Rejuvenating minerals”
Tap to follow Can you spot
the footprints. the glacial pool?
X

PDEOOX



Launch the Mountain of Youth to amplify reach

I/
@"‘ earned

global press kit

At
evian

Evian's brings to life the new ‘Mountain of
Youth’ campaign featuring global brand sport
ambassadors and encouraging a youthful
body and mind - whatever the age

press release
& roll out strategy / toolkit

campaign assets
(KVs, earned stills, making
of film and BTS shots)

2.

global ambassadors

key campaign assets with
ambassadors and
interviews with key global
and in-market titles

3.

in-market activation

bringing the moy
clubhouse to in market
activations or through
merchandising gifting to
launch moy

4.

influencers

partnering with locally
relevant influencers to get
in front of key audiences




Teaser
Objective :

Prepare the
ground

Phase 1- Reveal

Objecitivg : in_stall th(_a new :
I e L) Phase 2 - establish & enhance

Objective : insist on particular RTBs and expand the
territory to partnerships

CO nvert (start right after the Reveal and continue all along the year)

Objective : convert to purchase by communicating on product superiority



Teaser Phase 1- Reveal Phase 2 — establish & enhance

Message to convey

Assets to use on:

WELCOME TO WELCOME TO

Drinking shot in the
cave Tree scene Baby scene Rocks scene Yetiscene

=

Emma Frances
Raducanu Tiafoe
Wimbledon US Open

Formats delivered:

Useful information 16.9-9.16-11 NB: DOOH guidelines with footages from the video to come
15s and 6s




MESSAGE 1:"Welcome to the Mountain of Youth” with (ambassador’'s name)

OPT 1- CONTEXTUALIZED: “From the Mountain of Youth to Amundi Championship with Céline Boutier”

OPT 2 - CONTEXTUALIZED: “From the Mountain of Youth to US Open with Frances Tiafoe”

OPT 3- CONTEXTUALIZED: “‘From the Mountain of Youth to Wimbledon with Emma Raducanu”

Do,
|
Message 1or opt. 1
- L TN
N A, 4‘
| ¢
|y
Ay
/
J &
KQq
= —
r‘_‘? g,‘ ‘?"-L-‘ s
WITH CELINE BOUTIER

OOH

Message 10r opt. 2

I A
: evian

usopen i Live young

A G

WITH FRANCES TIAFOE

T e

Message 1or opt. 3

SR | AAL
; evian
Y | Liveyoung )
‘:'_

e Mouaifin

WITH EMMA RADUCANU

NB 1: Sport KV can be used without partnerships logos
NB 2: Sports KV must be aired with generic KVs



Experience the Mountain of Youth

I/
é§ earned

1.

in-market activation

bringing the moy clubhouse to in
market activations such as
wimbledon & us open to amplify
sport events

2,

influencers

partnering with locally relevant
influencers to get in front of key
audiences and amplify moy




Establish the Mountain of Youth through Summer of Sports and Fashion LED by
focusing on mental, physical and product benefit

E Social

—"Rejuvenating minerals"— —— “Rejuvenate your mind” “Rejuvenate your body”

PDEOOX



‘Teaser

Objective :
Prepare the
ground

Phase 1- Reveal

Objecftive : install the new

I e L) Phase 2 - establish & enhance

Objective : insist on particular RTBs and expand the
territory to partnerships

CO nvert (start right after the Reveal phase and continue all along the year)

Objective : convert to purchase by communicating on product superiority



MESSAGE 1. Welcome to the Mountain of Youth.
MESSAGE 2a: Mountain made minerals from Alpine glacier rocks

MESSAGE 2b: Mountain made minerals from the French Alps
MESSAGE 3: Take a split of the Mountain of Youth. Choose Mountain-made minerals. TBC

POSM I:;:I OOH DOOH

Message 1 Message 2a or 2b —— — Message 3
A S oY e A AN
y . ewm gvl&'} b 4N - e ev1§| $ ?‘l’la'} Live young xemw%n
. £ B At 5 —— \ CHOOSE N
F,‘ ’.l 3 8 .J\ Wy ) TR \L LN p‘ we 23 & o P TAKE A SIP OF MOUNTAIN-MADE MINERALS
of 2 3 =" % 7 / X h.\/l 9 =W %&ujﬁ/ FROM THE FRENCH ALPS
E ) & ﬁ? 9 » l \ =0 ’ ?J;‘; WMW%/ .
g = r. \\ M ‘ Ve
E - .-. : £ 5. ‘ 13-4 - N
Tt T Mt o T Mt o e i f o

{// - o | o o ; _ din \J l - MOUNTAIN-HADE MINERALS
Sy - ED e R
« ~ RN . & y, =

“§ i w' \ \ g 0"/ “& - A‘/__ ) *\—:;;J} : N4 ' e‘i/?a‘n‘
& 4(;) /,‘Iﬁ/ '“}3 M By /f,_ 1 ot 4 : . Live young
e o A 4 /&8

Tl fot 1| e Moo o T Mt Yot o Wpitin] l

j il ] o

NB 1: all these assets should be used close to POS
NB 2 : KV with bottles in the layout must be aired in phase 2, after airing generic brand KVs
NB 3 :Horeca and Product visuals must be used along with other KVs



Teaser Phase 1- Reveal Phase 2 — establish & enhance

Message to convey

Assets to use on: #  Grocery

WELCOME 10

MOUNTAIN-MADE

MINERALS

AAAAARARARAAAR

guuyuuguuguugY

s
‘ evian

Formats delivered:

USEfUI |nf°rmatlon _HD visuals and mock ups




Welcome to the Mountain of youth. Choose mountain-made minerals

Convert

Engage

Attract

A A A A A Aaaaaaan
1o Vo Vo VaVe VeV Ve VYVeVe Vi Vi
(M Y A 23 =M =3 =23 2N =N #3 #3

ERlE 5\'5 5|5 ] -'grs 5
DAL

HOUNTAIN-MADE
HINERALS
FRON ALPINE

SLACIAL ROCKS

A A A a7 ' A A a a
(A A/ A/ L2 e Ve Vi Vi
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VISUALS Overview

1 A
4 evian
Live young

™ S 4 e\ian
gj‘ - e 2 ’“ﬁi\ Wi
R L B/

r / % e—v|c_ ev«an “\i\“

“ | MOUNTAIN-MADE MINERALS
FROM THE FRENCH ALPS

A

‘ evian
Live young

NB : visuals can’t be retouched or modified



OOH Guidelines Overview

Logos

N a

' \ 1 evian
‘ usopen . Liveyoung

evian

evian :

P A

i Liveyoung

Main KVs + Product KVs Layout

guidelines

2oy [t
evian | evia

i evian

Font

’]Ee,/ A 49144‘7,??% )
of Yo Evian Sans

T Mot o Yo

EVIAN BLUE
PHS 285 C
#0070C3

Sports KVs Layout guidelines

& el -
B et B et B Rt
o | 1 ° edan &8 | cvian

Beauty Shots

Bottle Layout guidelines



https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr
https://betc.box.com/s/i3sxzxznytj1hjkvm7z1g533pg2qqs8c
https://betc.box.com/s/8y3kpufwdj496ti7welud05h6wjnp00b
https://betc.box.com/s/wbifv8d0rp2bly55xbi4alvhgv9y7gpp
https://betc.box.com/s/c5wy62u98t6rsst5vytv9fqqa0hxqqa0
https://betc.box.com/s/m0uhnue7vahusm2f98ow3ynumnbyz2cd
https://betc.box.com/s/81cq1die9op1m7eof19zt5kotik60x7w
https://betc.box.com/s/bap1s4yhdummnozmqx4u6hk3dioaw6xk
https://betc.box.com/s/7sjvhno57wnzb7ullcp8jjprws3fps4m
https://betc.box.com/s/2om55qn82rcd9vfitchf79qpemerxkus

Logo and typography assets

AQ 4 urifin Tie. My
eV|an 7%0/% of Yo Evian Sans
Live young Tie. Mousifiin 5 Yoo The Mosfnof o

OOOOOOOOOOOOOOOOOOOOOOO

EVIAN BLUE
PMS 285C
#007DC3

*Click on each image on presentation mode to download


https://betc.box.com/s/nsw8isbk5z0g89iqkdgzdys78jl9t0dz
https://betc.box.com/s/ki0nis2upr90iiypkatkqrhzk7vroagc
https://betc.box.com/s/ki0nis2upr90iiypkatkqrhzk7vroagc
https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3
https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3
https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr

Typography rules

#

¢ ’E«'!, |

T Mt o>

et XD

AL
evian

%
n

usiiin
i

4§\
ekl
EVIAN BLUE
oL SnFIIDIEZ I PMS 285 C
#007DC3

oy
evian



https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3
https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3

Generic KV guidelines OOH

*  White frame

*  White “Welcome to” font
* Headline at the bottom

* Follow dimensions below
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Sport KV guidelines OOH .

* Same guidelines as the generic OOH E 4w
e Logo on top corners *Click to download the logos .1 evian
* Follow the dimensions below usopen ;  Liveyoung

AN .
evian  gmrd

Live young QAMFIOGNSHIP

AA
evian

Live young

MAJOR PARTNER
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https://betc.box.com/s/i3sxzxznytj1hjkvm7z1g533pg2qqs8c
https://betc.box.com/s/8y3kpufwdj496ti7welud05h6wjnp00b
https://betc.box.com/s/wbifv8d0rp2bly55xbi4alvhgv9y7gpp

)
Bottle KV guidelines OOH o

* Same guidelines as the generic OOH
* Bottle in the layout on the bottom right corner
* Follow the dimensions below
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Product KV guidelines (minerals)

e  For POS : no white frame

* Blue “Mountain-Made Minerals From the French alps” in evian sans font
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Beauty shots bottles
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*Click on each image on presentation mode to download


https://betc.box.com/s/c5wy62u98t6rsst5vytv9fqqa0hxqqa0
https://betc.box.com/s/m0uhnue7vahusm2f98ow3ynumnbyz2cd
https://betc.box.com/s/81cq1die9op1m7eof19zt5kotik60x7w
https://betc.box.com/s/bap1s4yhdummnozmqx4u6hk3dioaw6xk
https://betc.box.com/s/7sjvhno57wnzb7ullcp8jjprws3fps4m
https://betc.box.com/s/2om55qn82rcd9vfitchf79qpemerxkus

Legal Disclamers

* Asterisk at the end of the tagline
e Live Young and tagline translation : on the white frame on the bottom left
recycle

I o 1224

e Eco-friendly labe . in the visual on the bottom left corner

A
evian

Live young
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Live young = Vivons jeune -*Bienvenue au Sommet de la Jeunesse



DOOH Brand message - guidelines long format i

* Font rules remain the same as the product KV

AAL = VAN
| Live young

NB: These executions must be validated by the global team.



DOOH Brand message — guidelines short format i

* Font rules remain the same as the product KV

A [ A‘\\ :
evian wen Vian
| Live young

Live young

> D

NB: These executions must be validated by the global team.



DOOH Product message - guidelines

* Product-focus DOOH must be placed near point of sales
e Font rules remain the same as the product KV

A Ade
evian evian
Live young Live young

OUNTA c:ggif ERALS i SI%
M IN- MIN
FROM THE FRENCH ALPS WM s W

A [ A
Vi el VAN

| Live young
CHOOSE o
MOUNTAIN-MADE MINERALS

FROM THE FRENCH ALPS

NB: These executions must be validated by the global team.



Extra formats - OOH

In case of opportunity of having side by side OOH space we can divide the visual in 2 and write the fontin 1

line across both visuals (detailed guidelines to come)
NB: These formats must be validated by the global team.

NB : See detailed guidelines in the full toolkit



Extreme print formats OOH

In case of very extreme format, instead of retouching visuals we recommend adding a white background
and write in pink the “Welcome to” font.

NB: These formats should remain exceptional and must be validated by the global team.

i
" i

A

evian

Live young

AN

evian

Live young

AAQ

evian

Live young

562279174

i

I




Drinking shots guidelines

© & L5

STILLs maximum size for printing : 120x176 — the drinking shots visuals should only be cut and not
zoomed-in, to keep the optimal quality of the image

GIFs to be used only in digital (maximum size 1080x1920pixel)

NB : Key visuals can’t be retouched or modified



Generic background guidelines 0] L] ® T

* We created a generic mountains background that can be used anywhere
* Markets can integrate any bottle or character in the foreground according to their needs
* Will be delivered in HD (on March 13th)

*Click the image on presentation mode to download


https://author-p72053-e643882.adobeaemcloud.com/linkshare.html?sh=9cddf6e4_51fe_4620_9930_b74c7956ad43.ztfi7rje4D0EFmOpG1I8eClSQxKv9SOQ4kBhztYK-ac

Usage rights

Usage rights KVs (all except GIFs & Drinking Shots): Usage rights GIFs & Drinking Shots:

Duration: 1 year from May 1t 2024 Duration: 2 years from March 1t 2024



OOH & KV localisation process

STILLs assets final delivery

Localisation

DO’s DON'T



Toolkit next steps
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CONTACT INFORMATION
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PAULINE DUJET pauline.dujet@danone.com

ALICE MOREL alice.morel@betc.com
AMELIE VELLY amelie.velly@betc.com
SASHA JIAN sasha.jian@betc.com



AQA 4

Thank you
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