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_OOH & KV deep dive





Our main objective





by capitalizing on
brand DNA, thanks to the

winning equation

How do we achieve that?



https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr




Reclaiming the superiority of our minerals



Anchoring the brand into French chic 



let’s express this equation

in a fully renewed 
campaign idea

Winning the evian way



Taking ownership
of the most enduring &
magical water myth:
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New creative idea

https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr




new campaign idea meant to bring 
new positioning to life 

in the years ahead

“Live young” remains our north star,
the key message that the brand conveys

“Mountain of Youth” becomes  the creative 

canvas to deliver that message

New creative idea



1 2 3 4
Brand 

promise
Creative 
platform

Campaign 
idea

Campaign 
execution

Evian comm framework







360° ecosystem

https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr


Toolkit key miles stones







❄️

💧

🗻

👀

🔊

Where do you think it 
is?

❄️

🗻

🗻







HD visuals
Horizontal and vertical formats



Tap to find The 
Mountain of Youth

The Mountain of Youth









HD visuals
Horizontal and vertical formats





Warming up for 
Wimbledon.





HD visuals (horizontal and vertical formats)
Product KV: glass 75cl and empty plate







KEY 
GUIDELINES





Still WIP

PARIS SCRIPT
REWORKED

EVIAN BLUE
PMS 285 C

C 94
M 44
Y 0
K 0

R 0
G 125
B 195

#007DC3

EVIAN SANS CONDENSED SEMIBOLD

y

Y = H 2,14

H

H =  X  37,2%

Z =  H  19,47

B =  H  3,94

A =  H  3,09

X

KV GÉNÉRIQUES

X : 300 cm

Y : 400 cm
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WELCOME TO IN PINK
FOR DIGITAL
ONLY WHEN THE 
BACKGROUND IS IN WHITE 

WELCOME TO IN WHITE
FOR OOH and Shopper 

USAGE

“WELCOME TO” in  EVIAN SANS fonts 

NEW LOGO FONT

*Click on each image on presentation mode to download

https://betc.box.com/s/nsw8isbk5z0g89iqkdgzdys78jl9t0dz
https://betc.box.com/s/ki0nis2upr90iiypkatkqrhzk7vroagc
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https://betc.box.com/s/4x8sor216wvatdqsxr9ohqlygbeqizjr


• Use the font source file provided
• Don’t change the placement or composition
• Put an asterisk with backtranslation in legal lines (cf. 

France execution below)

• Whole text in bleu font
• Handwritten style 
• Keep the same angle as “The Mountain of Youth” in the English file

Chinese Japanese

If both languages are needed at the same time , with 
English giving a flavor of internationality BUT not 
enough to have only English for comprehension = 
translation must appear below in small in local 
language

https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3
https://betc.box.com/s/q6kl0p6ymxfykjd4kmoewd34hahcter3


PARIS SCRIPT
REWORKED

EVIAN BLUE
PMS 285 C

C 94
M 44
Y 0
K 0

R 0
G 125
B 195

#007DC3

EVIAN SANS CONDENSED SEMIBOLD

y

Y = H 2,14

H

H =  X  37,2%

Z =  H  19,47

B =  H  3,94

A =  H  3,09

X

KV GÉNÉRIQUES

X : 300 cm

Y : 400 cm

X : 300 cm
Y : 400 cm

X : 170 cm
Y : 116 cm

• White frame 
• White “Welcome to” font
• Headline at the bottom
• Follow dimensions below



X : 300 cm
Y : 400 cm

• Same guidelines as the generic OOH
• Logo on top corners *Click to download the logos 
• Follow the dimensions below 

X : 170 cm
Y : 116 cm

https://betc.box.com/s/i3sxzxznytj1hjkvm7z1g533pg2qqs8c
https://betc.box.com/s/8y3kpufwdj496ti7welud05h6wjnp00b
https://betc.box.com/s/wbifv8d0rp2bly55xbi4alvhgv9y7gpp


X : 300 cm
Y : 400 cm

X : 170 cm
Y : 116 cm

• Same guidelines as the generic OOH
• Bottle in the layout on the bottom right corner
• Follow the dimensions below



X : 300 cm
Y : 400 cm

• For POS : no white frame
• Blue “Mountain-Made Minerals From the French alps” in evian sans font

NB : Beside the delivery of 75cl 
bottle version, an empty (no 
bottle) version is also available. 
You can add different types of 
bottles to your preference, but a 
retouch may be required.

X : 170 cm
Y : 116 cm



*Click on each image on presentation mode to download

Prestige 50cl Prestige 1L Mac 50cl Mac 1L Mac Sport 75cl Glass 75cl

https://betc.box.com/s/c5wy62u98t6rsst5vytv9fqqa0hxqqa0
https://betc.box.com/s/m0uhnue7vahusm2f98ow3ynumnbyz2cd
https://betc.box.com/s/81cq1die9op1m7eof19zt5kotik60x7w
https://betc.box.com/s/bap1s4yhdummnozmqx4u6hk3dioaw6xk
https://betc.box.com/s/7sjvhno57wnzb7ullcp8jjprws3fps4m
https://betc.box.com/s/2om55qn82rcd9vfitchf79qpemerxkus


• Asterisk at the end of the tagline
• Live Young and tagline translation : on the white frame on the bottom left
• Eco-friendly label “recycle’” : in the visual on the bottom left corner



NB: These executions must be validated by the global team.

• Font rules remain the same as the product KV



NB: These executions must be validated by the global team.

• Font rules remain the same as the product KV



NB: These executions must be validated by the global team.

• Product-focus DOOH must be placed near point of sales
• Font rules remain the same as the product KV



In case of opportunity of having side by side OOH space we can divide the visual in 2 and write the font in 1 
line across both visuals (detailed guidelines to come)

NB: These formats must be validated by the global team.



In case of very extreme format, instead of retouching visuals we recommend adding a white background 
and write in pink the  “Welcome to” font. 
NB: These formats should remain exceptional and must be validated by the global team.



• STILLs maximum size for printing : 120x176 – the drinking shots visuals should only be cut and not 
zoomed-in, to keep the optimal quality of the image

• GIFs to be used only in digital (maximum size 1080x1920pixel)



• We created a generic mountains background that can be used anywhere
• Markets can integrate any bottle or character in the foreground according to their needs
• Will be delivered in HD (on March 13th )

*Click the image on presentation mode to download

https://author-p72053-e643882.adobeaemcloud.com/linkshare.html?sh=9cddf6e4_51fe_4620_9930_b74c7956ad43.ztfi7rje4D0EFmOpG1I8eClSQxKv9SOQ4kBhztYK-ac


Geography: Worldwide
Duration: 1 year from May 1st 2024

Covered usage:
Print (incl. paid & advertorials) - OOH, digital (incl. paid digital –

banners, social media etc, owned media – evian channels, 
DOOH, e-com) - PR (both print & digital) & POSM

Geography: Worldwide
Duration: 2 years from March 1st 2024

Covered usage:
Print (incl. paid & advertorials) - OOH, digital (incl. paid digital –

banners, social media etc, owned media – evian channels, 
DOOH, e-com) - PR (both print & digital) & POSM







CONTACT INFORMATION



Evian equity

PAULINE DUJET pauline.dujet@danone.com

Contact for STILLs information

BETC

ALICE MOREL alice.morel@betc.com
AMELIE VELLY amelie.velly@betc.com
SASHA JIAN sasha.jian@betc.com
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